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1. A GLANCE AT VIETNAM
With a population of about 96 million people and a quick gross domestic product (GDP) growth rate, the Country is an 

important market for any businessman dealing in fast moving consumer goods. Indeed, a GDP average increase of 

about 7% in the last 10 years has vastly contributed to improving the Vietnamese people’s living standards, particularly 

in the urban areas. Higher disposable income, although still way below other neighboring countries such as Thailand 

or China,  means  more  opportunities  for producers of quality foodstuffs and beverages. It is therefore advisable for 

them to start assessing specific opportunities, keeping in mind that the country’s accession to WTO in 2007 and the 

opening of the retail market to foreign investors since 2009 are positively influencing sales prospects for imported 

goods. Another big opportunity to be accounted is the EVFTA, that has been effective from 1st August, 2020.  

2. BRIEF ANALYSIS ON THE WINE MARKET IN VIETNAM
Wine, an emerging drink as compared to the favorite beverages in Vietnam such as beer and liquors, is getting closer and 

more familiar to the consumers. In the recent years, offering alcohol drinks, especially wine bottles, as gifts during holidays 

like Christmas, New Year and Lunar New Year, is a new trend in the Vietnamese market, along with the strong development of 

the hospitality services and the tourism industry that also drive the growth of the wine market in Vietnam. In 2019, statistical 

data showed that foreign tourists coming to Vietnam nearly reached 18 million, which is a 16.2% increase compared to last 

year and an all-time record (according to Vietnamplus reports). This is the peak of the tourism sector in recent years since 

Vietnam has closed its border in 2020 and 2021 due to the Covid-19 situation. The year of 2022 is expected to be a better year 

ahead because of the step-by step plan to open international flights again of Vietnam Government.

Currently, despite the high duties including import tax of 31.2% (of an alcoholic strength not exceeding 15% vol), 

special consumption tax of 35% and VAT of 10%, demand for wine is still strongly rising in this market. The growing 

wine drinking culture is largely driven by young adults as they become better educated and more interested in 

participating in the trends of a modern lifestyle. In addition, more consumers in Vietnam today prefer to dine out 

at international cuisine restaurants that also serve wines. Seasoned brandy drinkers are switching to wines as it is 

viewed by many as a healthier and more sophisticated option.

As such, the market has become very competitive with wide ranges of wineries from all over the world. Consumers’ preference 

for style of wines gradually transforms from New World to Old World as they accumulate tasting experience and knowledge.
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The 2020 and 2021 have been hard years to the global economic, when the whole economy has been hit by the 

Covid-19 waves, especially Vietnam in 2021. The severe impact has been lengthened until now, and the F&B and 

tourism are the two sectors which hit hardest.  

However, in the last quarter of 2021, the trading sign has been lighten up again. According to Trade Data Monitor LLC 

data, the value of wine globally imported into Vietnam has been increaed by 54.2 million Euro, equivalent to 25.74% 

compared to the previous. France is back to the track in 2021, after 01 year losing its no.1 position to Italy, in 2021, the 

amount export from France back to the 1st place as major wine supplier to Vietnam with the value of import reach 

16.7 million Euro (30.9% market share), passing Italy (24.97% market share) and Chile (11.25%). 

Wine exports to Vietnam in 2021 (HS code 2204, value in EUR)

No. Top 10 
countries

2017 2018 2019 2020 2021 %Δ 
2021/20

Market 
share

_Total 74,493,530 68,559,555 68,559,555 43,165,647 54,276,304 25.74% 100.00%

1 France Customs 11,480,304 11,669,043 11,669,043 11,065,000 16,770,587 51.56% 30.90%

2 Italy 15,766,839 17,655,601 17,655,601 10,778,225 12,839,045 19.12% 23.65%

3 Singapore 8,367,049 7,511,377 7,511,377 6,093,587 6,114,306 0.34% 11.27%

4 Chile 13,226,705 11,724,786 11,724,786 5,976,449 6,104,738 2.15% 11.25%

5 Australia 4,200,156 4,636,704 4,636,704 2,354,355 3,705,386 57.38% 6.83%

6 United States 9,102,721 7,421,376 7,421,376 2,208,503 2,078,044 -5.91% 3.83%

7 Spain Customs 2,338,771 1,634,468 1,634,468 1,486,161 1,634,120 9.96% 3.01%

8 Hong Kong 346,209 401,586 401,586 1,074,945 1,401,533 30.38% 2.58%

9 United Kingdom 
HMRC

2,572,238 565,919 565,919 408,910 1,003,530 145.42% 1.85%

10 Germany 
Customs

727,761 504,357 504,357 404,640 449,000 10.96% 0.83%

Source: ICE processing of Trade Data Monitor LLC data
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France takes back its leading position among wine exporters to Vietnam to Italy with a sharp decrease in export 

value up to about 36.9% compared to the previous year. In fact, France had been at the 1st place for over 5 years. 

Its success in the local market had been built by many factors, not only its worldwide reputation but even a special 

experience and relationship with the Vietnamese people, premium quality, and a wide range of choices. Besides, also 

other various efforts matter, including the following:

 z marketing campaigns, which are regularly organized by Ubi-france and Sopexa

 z business management, which is extensively run by French experts

 z flexible trade policies, including deferred payment term given to local wine buyers

Nevertheless, it is facing tougher and tougher competition, not only with its traditional rivals like Italy or Spain but 

also with the new world wine exporters like the USA, Australia and Chile.

After France eased the lockdown at the end of May 2020, the industry predicted that 2020 would have been a year of 

heavy losses for the wine industry. According to the most recent research results, French wine export has decreased 

by 18% in the first eight months of the year, 5% higher than originally expected.

According to the official statistics of the French organization (France Agri Mer), the national body of interdisciplinary 

agricultural and seafood products, the French wine export industry has fallen by almost a fifth from January to 

August 2020. Besides, the consumption of wine on the domestic market also decreased. This situation is not caused 

by a single reason, but by many factors combined.

Chile continued being the leader among new world wine exporters into Vietnam; Chilean wine is getting increasingly 

popular in Vietnam. It is perceived as a quality wine with a very good price, appropriate for business and social gatherings, 

and easy to pair with Vietnamese food. Social networks, forums, and other forms of “word-of-mouth” marketing have 

played an immense role in the popularity of Chilean wine, which has garnered a place in everyday events.

Additionally, contributing to the reasons behind the rising value of Chilean wines, the recent free trade agreement 

between Vietnam and Chile has helped to drastically increase the amount of Chilean wine available – the FTA lowered 

customs duties applicable to Chilean wines from 56% to 20%. As a result, in 2018, the export value from Chile to 

Vietnam went up by 20%.

Chilean wine got successful moments from 2017 to 2018, but they were facing slowdown between 2018 and 2019, 

from EUR 13.2 million in 2018 to EUR 11.6 million in 2019, and a sharp decrease in 2020 with a downward up to 49% 

compared to the previous year.
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Italian wine export to Vietnam kept on growing steadily. In 2017, an export value of about EUR 8.6 million was recorded 

making an increase of 34.3% year on year. The positive trend keeps on going since then until 2019, when the data 

showed that the total export value of Italian wine into Vietnam reached EUR 11.6 million, making a 81.25% increase 

in 4 years since 2016. In 2019, the Italian wine took about 17.02% of the whole market and ranked as the 3rd major 

wine exporter in the competitive market of this country. Until 2020, Italy replaced France at the 1st place, thanks to 

the maintaining good export value in Covid-19, with a slightly decrease about 5% compare to 2019. Since France has 

been back to track in 2021, Italy keeps the No.2 in the Top export country to Vietnam in wine sector, increased about 

19.2% compared to the previous year.

Italian wine brands gradually became a valuable trademark for both the wine consumers and the manufacturers in 

this Country. According to the feedback of some big wine importers, Vietnamese consumers currently pay more and 

more attention to the Italian wines. However, in recent years, the local consumers also pay more attention to the new 

world wines such as Australia or USA. 

Businessmen in the sector reveal that demand for Italian wines is strongly rising in recent years thanks to the following 

key factors:

 z Local wine lovers become more knowledgeable on Italian wines’ premium quality

 z More wine importers like to diversify their wine portfolio with Italian products

 z More flexible trade conditions offered by Italian wineries to their counterparts

 z Consistent efforts in promoting Italian wines by ICE HCMC, in cooperation with Italian regional promotion centers 

and wineries themselves

Singapore has high ranking in the list of countries exporting wine to Vietnam in recent years. In fact, this country is 

the place where wineries establish their offices and probably warehouses to manage trading activities and delivery 

wines to other countries in the region.
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3. IMPORTING WINE
Wine can be imported into Vietnam only through importers who own a dedicated license issued by the Ministry of 

Industry and Trade (MOIT).

Essentially, “Decree no. 105/2017/ND-CP issued by the Government on 14 September 2017

on trading alcohol products” established a vertical distribution system with three levels:

 z Distribution level: a distributor license is issued by the Ministry of Industry and Trade (MOIT). A distributor can only 

sell imported wine to wholesales in the provinces for which it is licensed. Under Decree 94, if the distributors want 

to distribute nation-wide, they must apply to the MOIT to have all the provinces listed in their distribution license, 

under the condition that the distributor has to sign sales contracts with at least three wholesales of each province.

 z Wholesale level: a wholesaler license is issued by the provincial Department of Industry and Trade. The wholesaler 

can only sell to retailers in the province for which it is licensed and it is not allowed to sell to any other province nor 

to any other wholesaler in the same province. A wholesale license cannot be held by any entity with a distribution 

license.

 z District level: a retailer license is issued by the district authority and the retailer can only sell to consumers at the 

retailer address registered on its license.
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4.  DISTRIBUTION CHANNELS AND COMMON TRADE 
TERM

The payment term that is extensively applied in the sector is the following:

 z Advanced payment for the first order

 z Credit from 60 to 90 days for the next orders

The above-mentioned payment term obviously contains risks towards wine exporters in case their importers cannot 

or do not pay the bills.

On the other hand, local wine importers are also facing difficulties, such as:

 z Paying an amount equivalent to the total contract value for taxes (37.5% import duty, 35% special consumption tax 

and 10% VAT) and other fees when they receive the goods

 | Import Tax = Import tax rate x import price
 | SCT = SCT rate x (Import price + Import tax)
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 | VAT = VAT rate x (Import price+ import tax + SCT)

 z Giving credits to wholesalers and/or retailers

Therefore, it is very difficult, if not impossible, to discuss a normal payment term, i.e. irrevocable L/C at sight, with 

them.

In the end, most of wine exporters must accept the risks caused by credits or to spend for export credit insurance 

which could guarantee payments for them.

5. REGULATIONS ON WINE IMPORT AND DISTRIBUTION 
IN VIETNAM

There are quite a lot of regulations on wine business in Vietnam. Below are the latest ones related to the import and 

distribution of wines:

Decree no. 105/2017/ND-CP issued by the Government on 14 September 2017 on wine production and wine trading

Decision 4835/QĐ-BCT issued by the Ministry of Industry and Trade on 11 July 2013, promulgating the number of 

business licenses for alcohol product distribution on over the country. According to the Decision, there will be max. 

222 licenses for alcohol product to be issued to importers in the whole Vietnam

Document no. 3286/TCHQ-TXNK issued by the Customs of Vietnam on June 14, 2013, on list of products (including 

wines of all kinds) whose import prices will be checked with referent prices of the local authority

About labeling: Governed by three regulations: 

 z Decree No.43/2017/NĐ/CP dated 14/04/2017 of Vietnam Government on Goods Labels.

 z Decree No.111/2021/NĐ-CP dated December 9, 2021 of Vietnam Government amendments some articles of 

Decree No.43/2017/NĐ-CP (effect from February 2022)

 z Circular No.05/2019/TT-BKHCN dated June 26 2016 providing details for a number of articles of Decree 

No.43/2017/NĐ-CP.

About the customs clearance:
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 z Circular 38/2015/TT-BTC dated March 25, 2015 (amended and supplemented in account 5 and Account 7 of 

Circular No. 39/2018 / TT-BTC dated April 20, 2018) of the Ministry of Finance.

6. CONCLUSION
In short, considering the favorable conditions as mentioned above, such as population, strong GDP growth, drinking 

habit and consumers’ taste towards wine products, Vietnam is still a very promising destination for the wine producers.

Also, thanks to the EU-Vietnam Free Trade Agreement, EU wine and spirits, so including Italy ones, will be fully duty-

free after seven years from the entry into force of the agreement from August 1st, 2020.

Currently, in the 1st year executing the EVFTA, the import tax applied on HS Code 2204 has dropped from 50% (before 

EVFTA) to 31.2% in 2022 (of an alcoholic strength not exceeding 15% vol). 

ICE HCMC is ready to assist the Italian wine producers and/or traders with various services that could facilitate their 

penetration in this market, for instance: Organizing wine tasting events under promotion/cultural event for a group of 

Italian wineries by which the Italian wine suppliers can introduce their premium products to their local professionals 

in the wine sector, i.e. importers, distributors, retailers, Ho.re.ca’s managers and sommeliers.

Please do not hesitate to contact us for further details about the service that you may be interested in.
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